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The Logo

The principles  of compa-
nies behind the logo:

A company’s signature  is 
the most  prominent expression 
of  the company’s identity. The 
purpose of  a  consistent iden-
tity  presentation is to deliver to 

-
tive impression of the company 
through the communication ve-
hicles generated by it every year, 
and to  protect  the strength  of 
the identity.

The consistent application 
of  t he logo is the only way to 
establish a clear identity.

It is the only thing that 
makes a company stand out 
from other companies.

-
fying mark for a company.

It is the single  most visible 
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Figure 9.  Improper arrangement of 
elements, which does not show enough 

respect to the logo.

Figure 8.  The proper arrangement of 
elements, as prescribed by one of the 

variants shown in Figure 5.
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Figure 11.  Wrong special effects applied.  
This does not show the logo well, there-
fore, it does not show proper respect to 

the company identity.

Figure 10.  The right special effects 
applied.  Drop-shadow effects are for 

pattern backgrounds in PowerPoint pre-
sentations while embossing is for wood 

backgrounds.
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Figure 12. The logo can be scalable up to 
0.625" min. of width.

Figure 13.  Wrong scaling.  This exceeds 
the minimum scaling allowance.  The 

maximum allowable width for the logo is 
4' for billboard ads.
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Figure 14.  The right color.  The assigned 
colors will be discussed in a later chapter.

Figure 15.  Wrong color
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Figure 16.  The right grayscale color.  The 
assigned colors will be discussed in a later 

chapter.

Figure 17.  This logo color scheme can be 
used for black-and-white printing.
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Figure 18.  Right positioning

Figure 19.  Wrong positioning; never 
rotate the logo.
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Figure 21.  The right typography.

Figure 20.  Wrong typography.
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When To Use The 
Logo

The Woodsman & Wood-
yard logo should be used on all 
external marketing communica-
tions.
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